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GENERAL INFORMATION 


The Lake County Museum is a publicly owned institution 
devoted to collecting, preserving, and interpreting the history 
and geography of Lake County, Illinois from its earliest 
known inhabitants to the present. The Curt Teich Postcard 
Archives is a section of the Museum, devoted to the preserva¬ 
tion and interpretation of the postcard format of visual infor¬ 
mation and to the care of the industrial archives of the Curt 
Teich Company of Chicago. The Teich industrial archives in¬ 
cludes photographs and postcards of subjects related to 
North American twentieth century culture. 

The Lake County Museum is a department of the Lake 
County Forest Preserve District. 


Curt Teich Office hours 8:30 a.m. to 4:30 p.m. Monday - Friday 
Archives Research is by appointment only. 

The Curt Teich Archives offers a separate 
membership (see below). 

Museum 

Exhibition Open Monday through Saturday 11:00 a.m. to 
4:30 p.m. (Thursday until 7:30 p.m.) Sunday 
1:00 p.m. to 4:30 p.m. Morning hours are re¬ 
served for school tours. The permanent exhibit 
of the Curt Teich Archives "America in a 
Postcard Mirror" is on view during gallery 
hours. 


Location About 40 miles northwest of Chicago in the 
Lakewood Forest Preserve. 

Route 176 and Fairfield Road, 

Wauconda, Illinois 60084 (708) 526-7878 
Fax (708) 526-0024 

(708) 526-8638 Curt Teich Postcard Archives 


Research Monday - Friday by appointment only. 

Library 

Admission $1.00 for adults, 50$ for students and seniors. 

Monday is a free day for all visitors. Admission 
is always free for Curt Teich Archives and Lake 
County Museum Association members. 



A. Aerial view of Grand View Point. Photographic postcard. Date not known. Collection of the author. 


JOIN US 


The Curt Teich Postcard Archives needs your support to maintain 
quality preservation of its collections and to find new ways of making 
its resources available. 

Your membership or donation to the Curt Teich Archives will help pro¬ 
vide professional staff to care for the Archives, will aid in the ongoing 
effort to preserve the artifacts through environmental monitoring, con¬ 
servation procedures and materials, and will help support methods of 
bringing this unique material to the public through exhibits, publica¬ 
tions, and research services. 

The Curt Teich Postcard Archives at the Lake County Museum is a 
valuable resource of historically significant photographs; images that 
tell the history of twentieth century North America. 


Enroll now as a member of the Curt Teich Postcard Archives. 
Annual Membership: 


Individual 

$ 

20.00 

Family 

$ 

25.00 

Institution/Group 

$ 

30.00 

Contributing 

$ 

50.00 

Sustaining 

$ 

150.00 

Life (One-time payment) 

$ 

500.00 


Benefits of membership include free admission to the Museum, a 
subscription to Image File, 10% discount in the Museum store, a 10% 
discount on Teich Archives research services, and a 10% discount 
on book and postcard reproduction sales. 



STRIP MAP OF LINCOLN HIGHWAY 


Texaco road map for the Lincoln Highway. Collection of the author. 


SLEEPING IN A SHIP — 

Along Pennsylvania's Lincoln Highway 



B. Grand View Point showing first refreshment stand. Postcard printed by the Albertype Company, 
Brooklyn, NY. Date not known. Collection of the author. 


By Brian A. Butko 

The Grand View Ship Hotel is perhaps 
the best known stop along the Lincoln 
Highway, but today it sits nattered and 
closed. It has not been bypassed, nor 
has its beautiful view changed, but 
changing times have left it marooned 
like a real ship on a sandbar. 

It was not always this way. Before the 
shift to interstates and standardized 
services, many thousands enjoyed 
eating and sleeping at the ship, and 
places like it — fun places, where you 
could sample local dishes cooked by 
the owners, or browse through open- 
air porches filled with souvenirs. And 
more than any other road, the Lincoln 
Highway was filled with fun and novel 
attractions. 

The Lincoln Highway was the first 
road to cross tne country, stretching 
from New York to San Francisco. In 
fact, when established in 1913, it was 
the first road to really go anywhere 
besides from farm to town. Maps were 
laughable and roads were not yet 
numbered, so motorists stayed on the 
Lincoln by following a string of red, 
white, and blue markings; usually on 
telephone poles, but equally liable to 
be on a fencepost, a house, or even a 
stick in the ground. 

The road was little more than a string 
of wagon trails connected on a map, 
but the example it set for improving 
roads made it a hit with both 
motorists and highway departments. 

In fact, its popularity led to many 
similarly-named highways, each with 
its own set of colors to follow. By the 
mid-1920s, the profusion of highways 


and their cumbersome color-coding 
led to a federal numbering system — 
along with all other highways, the 
Lincoln Highway was broken up into 
variously numbered highways. Route 
30 in Pennsylvania now covers most of 
the route of the old Lincoln Highway, 
with Route 1 completing the task 
north from Philadelphia to the New 
Jersey border. 

In the early teens, when automobile 
travel was still a novelty, seemingly 
every car stopped at the curve named 
Grand View to enjoy the vista over¬ 
looking valleys and distant mountains 
[Fig. A]. If nothing else, climbing the 


tall Allegheny Mountains probably in¬ 
duced many to cool their car's steam¬ 
ing radiator. A refreshment stand ap¬ 
peared at the curve by the early 1920s 
providing ice cream, not dogs, and 
most importantly, water that could 
otherwise be hard to find on a moun¬ 
tain [Fig. B], 

The stand was bought in 1927 by 
Herbert Paulson, a Dutch immigranl 
whose fascination with the sea earned 
him the nickname "Captain." He 
originally ran a roadside stand just up 
the roacl. Shortly after Paulson bought 
the Grand View stand, the state wid¬ 
ened the curve. A new wall was built 
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C. Grand View Point showing castellated refreshment stand. Curt Teich Postcard. 1927. 


express his liking of the sea and pro¬ 
posed a fish-shaped building. This 
was deemed impractical, however, as 
the ends would block the view that 
attracted tourists. A full-size ship 
design was settled on, with tapered 
ends that would not block the view. 

The original structure was used, and 
Ihe ship form attached overtop. To 
build the ship, Paulson hired two men 
that he had met while they were hunt¬ 
ing in the area. Work was reportedly 
started in October, 1931 and finished 
for a Memorial Day opening the 
following spring. "The state was afraid 
it would slide," says Paulson's son 
Walter, "but my father told them, 'It's 
my property: either you let me build it 
or you buy the property.'" Eighteen 
steel piers were sunk to anchor the 
building, and sheet metal from junked 
autos was processed to cover the 
exterior. 


with castle-like turrets at its end and 
an opening in the middle, where 
Paulson moved his stand [Fig. C]. 

Prosperity led to a full-size building at 
this site within a year. The Grand view 
Point Hotel, built around the new 
wall, capitalized on the castle motif 
[Fig. D]. The building had four floors, 
three of them hanging down the hill 
below road level. The top floor had a 
dining room, gift shop, and lookout 
deck, while the second and third 
floors had hotel rooms. The bottom 


floor was used for overnight car 
storage, reached by a small access 
road. The structure was held to the 
mountain by three steel I-beams that 
extended under the roadbed. Across 
the road sat the Grand View Point Ser¬ 
vice Station, similarly decorated like a 
castle [cover illustration]. 

The hotel expanded annually, leading 
to plans for a new structure after just 
two years. One proposal resembled a 
federal-style building, stiff and formal. 
The Captain, though, saw a chance to 


The final result was quite authentic 
[Fig. E], complete with a bow, stern, 
and observation decks having a cap¬ 
tain's wheel, telescopes, and ringed 
with life preservers. The stone turrets 
were covered to look like lighthouses. 
Inside, nautical touches abounded, 
capped off by a mural around the din¬ 
ing room that pictured the Captain's 
adventures at sea [Fig. F]. The main 
floor also had a marble soda fountain, 
a bar, and a large gift shop with many 
ship trinkets and souvenirs from the 
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E. S.S. Grand View Point Hotel. Note hotel staff at attention on balcony above front entrance. Photographic postcard. Date not known. Collection of the author. 


southwest. The upstairs rooms were 
called “1st Class" while the budget- 
priced rooms on lower floors were 
named "2nd" and "3rd Class." 
Employees lived on the bottom floor 
that was jokingly referred to as 
"steerage." 

The ship was immensely popular with 
both tourists and locals, and for years 
the curve was always crowded with 
dozens, even hundreds, of cars. 

Dances were often held on the decks 
at night, and the ship's specialty, 
chicken waffle dinners (mashed 
potatoes and gravy were on the waffle, 
too) were served around the clock. As 
the decades passed, however, tourists 
were increasingly less impressed by a 
view of "3 states and 7 counties," nor 
were they as excited at the prospects 
of sleeping in a ship and sharing a 
bathroom. 

In Pennsylvania, death came quickly to 
many older roadside businesses when 
the Pennsylvania Turnpike opened in 
1940. It was the first limited-access 
long-distance highway, and it bypassed 
the most formidable barrier of the Lin¬ 
coln Highway in Pennsylvania — the 
Allegheny Mountains. The speed, safe¬ 
ty, and convenience of the interstate 
system that followed auickly siphoned 
long-distance traffic off the old route. 
All the Lincoln Highway businesses 
were affected by tne new road, but 
the ship perhaps the most. Its remote 
mountain location that was once its 
greatest draw was now its greatest 
drawback. For those who bothered to 


choose the Lincoln over the Turnpike, 
their radiators no longer boiled over, 
and all but the bored and curious 
passed up the ship for the big-town 
hotel amenities. 

The Paulson family finally sold the 
ship in the late 1970s to Jack and Mary 
Loya. The new owners began remodel¬ 
ling, renaming the ship Noah's Ark 
and the spot Mount Ararat, and they 
erected a small zoo across the road, 
all in hopes of reviving business. They 
considered developing the ship as a 


center for skiing, swimming, and even 
hang gliding, but business continued 
its decline, as did the building. The 
worst damage was done to the ship's 
hull which was permanently marred 
by the nails holding the new wooden 
planking. The Loyas sold the ship in 
the micf-1980s to Ron Overly and his 
fiance, Christine Ford, who delved into 
their work with enthusiasm. However, 
they too continue to run into obsta¬ 
cles, especially vandalism and prob¬ 
lems bringing the ship up to modern 
standards. Most recently, a runaway 
truck rammed the front entrance. 







F. Main dining room showing marine murals. Curt Teich postcard. 1933. 










After a year of being unable to open, 
the couple plans renewed efforts this 
year, but the ship's future is uncertain. 

Businesses all along Pennsylvania's 
Lincoln Highway have been affected 
by the Turnpike and the other 
scourges of old highways: interstates, 
downtown bypasses, and changing 
demographics. With the coming of the 
interstates, the already fast pace of 
traffic shifted to an unprecedented 
speed. Travellers are now often unwill¬ 
ing to stop at all in the interest of 
making better time. Bypasses similarly 
changed business patterns; towns that 
once clamored for the road to pass 
through their business districts later 
campaigned to have the road bypass 
the town altogether. Finally, the desire 
for standardized service forced many 
of the small family-run operations out 
of business. Only some of the busi¬ 
nesses have endured the years; most 
can only be seen in decaying form. 
Unless more tourists begin visiting 
these places, little but memories and 
some photographs will remain from a 
vibrant American era. □ 


Most of the information about the 
ship's history came from Clara Gard¬ 
ner, granddaughter of builder Herbert 
Paulson; Walter Paulson, Herbert's 
son; and Mrs. Clara Rosso Sands, 
daughter of builder Emilio Rosso, and 
Albert Franci, son of builder Lewis 
Franci (the two "hunters"). 

The current owners recently 
discovered numerous blueprints show¬ 
ing the building before and after its 
change to a ship. The blueprints are 
now deposited at the architecture 
archives of Hunt Library, Carnegie 
Mellon University, Pittsburgh, PA. 


Brian A. Butko is Editorial Assistant at 
Pittsburgh History magazine. He is 
also a researcher for tne Historic and 
Ethnographic Survey of the 
Monongahela Valley at lhe Historical 
Society of Western Pennsylvania, and 
serves on the Board of Directors of 
the Society for Commercial Arche¬ 
ology. He is writing a book about the 
Lincoln Highway in Pennsylvania, and 
is hoping to develop a national Linc¬ 
oln Highway organization to promote 
awareness and preservation of the 
road, its structures, and its stories. 


Editorial Note: In September, 1990, the 
staff of the Curt Teich Archives visited 
the Crand View Ship Hotel on their 
way home from accepting an AASLH 
Certificate of Commendation Award in 
Washington, DC. A thick mist had 
descended over the mountains on the 
day of our visit, totally obscuring the 
renown view of "3 states and 7 coun¬ 
ties," but creating the illusion of a 
ship emerging from a foggy sea. The 
ship's boarded up doors and peeling 
paint presented only a ghostly rem¬ 
nant of the hustle and bustle of 
former, happy days. Hopefully, this 
beloved and best-known symbol of 


the Lincoln Highway will be success¬ 
fully renovated and will, again, charm 
travellers enough to interrupt their 
need to "make better time" and cause 
them to take a look at what's along 
the roadside. -Ed. 


Color laser prints of a 1933 postcard 
view of the Grand View Hotel are 
available from the Teich Archives. 

The prints are 11"x17" and cost $6.50, 
postpaid. 

A folio set of four 11"x17" color laser 
prints of postcard views along the 
Lincoln Highway is also available. The 
folio The Popular View: Postcard 
Documents of the Lincoln Highway in¬ 
cludes a one page essay and comes in 
a presentation folder. Views in the set 
include the Lincoln Court Motel in 
Cheyenne, Wyoming, 1942; Sauzer's 
Little Waffle Shop in Dyer, Indiana, 
1948; the King Tower Cafe and tourist 
cabins in Tama, Iowa, 1939; and the 
Grand View Ship Hotel near Bedford, 
Pennsylvania, 1933. The folio costs 
$25.00, postpaid. To order either the 
single print or the folio set, send a 
check or money order for the full 
amount. We cannot invoice for these 
items. For information, call the Teich 
Archives at (708) 526-8638. 


How to find it in the 
Teich Archives. . . 


The following subject headings 
from the Teich Archives' com¬ 
puter index may be searched for 
topics related to this article: 

ADVERTISING/hotels 
ADVERTISING/mechanica! 
services, gas stations, parking 


AMUSEMENTS/observation point 

ARCHITECTURE/pop, 

programmatic 

HIGHWAYS/highways 

HOTELS/hotels 

LANDSCAPES/mountains 


100th Anniversary 
of the 

Traveller's Check 

Don't leave home without them, either 
your postcards or your traveller's 
checks! The Teich Archives is involved 
in an unusual promotion as part of 
the American Express Company's 
celebration of the 100th anniversary of 


the traveller's check. With any pur¬ 
chase of American Express checks be¬ 
tween May 27 and September 3, 1991, 
the purchaser can send away for a 
free, limited edition set of nine vintage 
postcards from the Teich Archives. 

Postcards in the set are from several 
volumes of the Views From America's 
Past book series, and include views of 
Catalina Island, Long Beach, and 
Daytona Beach in California; the art 
deco styled interior of the Union 
Pacific Railroad Station in Omaha; "the 
finest carousel ever made" at Euclid 
Beach Park in Cleveland; a cafe lounge 
car of the C.E.&I. Railway; the 
Moonlight Lake Dance Pavilion at In¬ 
dian Lake, Ohio; the Penny Arcade at 
Elitch Gardens in Denver; and two 
1915 "bathing beauties" on the beach 
at Alameda, California. 

Receipt of the set is exclusively with 
the purchase of American Express 
traveller's checks, through a local 
bank (not the Teich Archives). Banks 
in your area should have information 
about the promotion. □ 

Teich Curator 
Appointments 

Teich Archives Curator Katherine 
Hamilton-Smith was recently elected 
to the Council of the Midwest Arch¬ 
ives Conference (MAC), the nation's 
largest regional archival organization 
with a membership of over one thou¬ 
sand individual and institutional 
members. 

The Council includes six persons, 
three of whom are elected every two 
years from the general membership, in 
addition to the organization's presi¬ 
dent, vice-president, secretary, and 
treasurer. Council meets four times a 
year and serves as the on-going 
governing body of MAC in determin¬ 
ing fiscal, programmatic, and profes¬ 
sional policies; establishing guidelines 
and reviewing the work of commit¬ 
tees; and overseeing the operations of 
the organization. 

In January, Katherine was also ap¬ 
pointed to the Advisory Board of the 
Illinois State Archives. She was select¬ 
ed from fourteen candidates to fill one 
of three vacant positions on the Board 
and will serve through 1993. 

The Advisory Board exists to make 
recommendations to the State Archi¬ 
vist on such matters as: budget 
policies relative to annual appropria¬ 
tions by the Assembly General; and 
policies for federally funded archives 
programs. Other members of the 
Board include archivists, university 
professors, museum and historical 
agency professionals, and scholars 
from around the state. □ 






Zaid, Barry, Wish You Were Here: A 
Tour of America's Great Hotels During 
the Golden Age of Picture Postcards, 
New York: Crown Publishers. 1990. 96 
pages, illustrated. ISBN 0-517-58009-8. 

Book Review by Debra Gust 

At one time or another, almost 
everyone has stood in a drug store or 
souvenir shop spinning the metal rack 
of postcards. We become lost in 
thought, trying to decide which view 
captures the essence of that particular 
vacation spot. On some of those cards 
we quickly scrawl a cryptic message 
about having fun, weather conditions 
or a facetious wish for the recipient's 
presence. We drop it in a mail slot 
and never see it again. Others are 
casually tossed in with other vacation 
memorabilia only to turn up when we 
clean out cupboards or drawers. There 
are some, however, that are carefully 
kept, tucked in an album or filed in a 
safe place, because these postcards 
evoke a certain feeling that we know 
we will want to be reminded of again 
someday. 


Valley Green 


Valley Green Inn. Philadelphia, PA. Curt Teich Postcard. 1933. 

The design and format of the book 
evoke the look of a real postcard 
album with its textured gray pages 
and simulated orange leather cover. 

Most of the postcard images are richly 
reproduced in their actual size while 
some are as large as half a page. Par¬ 
ticularly interesting is the reproduction 
of the text from the backs of many of 
the cards, which is printed in white 
ink on the soft gray paper and adds a 
subtle compliment to tne lush 
postcard images. 

Wish You Were Here is not a book 
about the history of postcards, nor 
does it claim to be. While it celebrates 
some of America's most unusual and 
unique hotels, Zaid himself says that 
the book "pays tribute to a generation 
of largely anonymous commercial 
photographers and retouchers who in¬ 
advertently became America's national 
architectural portrait artists." 


During the three decades of the 
linen's popularity, it might seem as 
though Curt Teich saw the world 
through rose-colored glasses. It was a 
world of perfection. A world where 
power lines and garbage cans did not 
exist. Where every building was im¬ 
peccably landscaped and freshly 
painted and where skies were always 
blue and it never rained. The artists 
and retouchers employed by the Teich 
Company helped to perpetuate this il¬ 
lusion. Zaid's perspective focuses on 
the images as graphic designs and 
miniature works of art rather than 
photographs of historical documentation. 

The author uses the term hand-tinting 
to describe the linen process and I do 
think this needs some clarification. 

The term hand-tinting implies that 


Wish You Were Here is a postcard 
album of author Barry Zaia's favorite 
linen hotel postcards. The book is a 
cross-country trip during the thirties, 
forties and fifties when tne linen's 


popularity was at its peak. Zaid brings 
his experience as a graphic designer 
and illustrator and his passion for 
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linen postcards together to create a 
visually exciting tour of some of the 
most quaint, charming, and luxurious 
hotels in America. __ 
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How to find it in the 
Teich Archives. . . 


this personal album, we are not sup¬ 
posed to be reminded of the historical 
accuracy of the Grand Hotel on 
Mackinac Island. Barry Zaid wants us 
to remember how we felt when we 
first approached the beautiful white 
hotel in our horse-drawn carriage. He 
wants us to remember High Tea in the 
Grand Salon, the tuxedoed and pol¬ 
ished waiters, silver finger bowls and 
serpentine pools, when the skies were 
always blue and it never rained. Now 
where did I put those postcards? □ 


Debra Gust is the Researcher at the 
Curt Teich Postcard Archives. She 
holds a B.A. in Humanities from Saint- 
Mary-of-the-Woods College and is 
currently enrolled in the MLS/museum 
emphasis graduate program at the 
University of Oklahoma. 


The following subject headings 
from the Teich Archives' com¬ 
puter index may be searched for 
topics related to this article: 

ADVERTISING/hotels 
ADVERTISING / resorts 
ADVERTISING/vacation 

HOTELS/hotels 
HOTELS/inn, guest house 
HOTELS/motels 
HOTELS/boarding house 

RESORTS/interiors 
RESORTS /exteriors 
RESORTS/lodges 
RESORTS/transportation 


The book's chapters are divided into 
hotel styles ana we are led on a tour 
through some of America's favorite 
inns, grand hotels, and tiny tourist 
cabins. We travel to Florida, the land 
of sunshine, where we can stay in the 
sprawling Hotel Ponce de Leon in St. 
Augustine with "royalty and 
presidents" or dance the night away 
on the rooftop at the Marine Terrace 
on beautiful Miami Beach. In Kentucky 
we can stay at the Wigwam Village on 
our way to the Grand View Ship Hotel 
on the famous Lincoln Highway; there 
we can stand on the upper deck and 
"see 3 states and 7 counties." Perhaps 
bed and breakfast lovers might choose 
the Valley Green Inn in Philadelphia, 
while the more adventurous traveller 
might journey to the Old Faithful Inn 
for a snow blanketed winter holiday. 
The half-page reproduction of this 
famous inn shows snow covered 


Old Faithful Inn, Yellowstone Park. Curt Teich Postcard. 1930s. 


Page from Zaid's book showing photo album-like layout appearance. Postcard is of the Marine Terrace Hotel, 
Miami Beach, FL Curt Teich Postcard. 1939. 


each postcard was colored by hand 
which was not the case. The artists 
would retouch the actual photographs 
to remove any flaws, highlight certain 
areas or add fluffy white clouds in the 
skies. They would also do a small 
watercolor, postcard size, to the 
customer's specification and choice of 
colors. This allowed the customer to 
see what the card would look like 
before it was printed. The color was 
added to the actual postcard through 
a series of five or six color runs dur¬ 
ing the printing process. 


mountains and trees as Old Faithful's 
steamy spray erupts in the background. 

The author could have chosen postcards 
that are more architecturally or histor¬ 
ically significant or cards that are 
especially rare or valuable for inclu¬ 
sion in this book. Barry Zaid is not a 
historian but a collector and artist and 
brought those perspectives into focus 
when he chose his favorite postcards 
for this work. As we turn the pages of 






A Irving Park Road face of old Teich Company 
building showing advertising banners for new 
loft homes. Photo: Jess Smith/PHOTOSMITH. 1991. 


FOR RENT 

By Christine A, Pyle 

FOR RENT - Loft apts. 100 yr. old 
bldg. Once housed Curt Teich and 
Company. 

Banners announcing Postcard Place 
hang from the recently renovated Curt 
Teich and Company building at 
1733-55 West Irving Park Road in 
Chicago [Fig. A]. Tne factory that once 
employed over 1,000 people has been 
turned into sixty-seven loft apartment 
units which became available for rent 
in the fall of 1990. 

The story behind Postcard Place and 
the Teich building is an interesting 
one. We tend to think of the history 
of the building in terms of the years 
the Teich Company operated there, 
but James McDonald owned the land 
before Teich, having purchased it in 
1891. In 1901 he transferred ownership 
to his company, j.S. McDonald and 
Company, and built the three-story 
West Building (1755). Curt Teich pur¬ 
chased the property from him in 1910. 

Curt Otto Teich immigrated from Ger¬ 
many in May of 1895, and worked as a 
printer until the end of 1897. In 1898 
he established his own printing firm 
located at 59-61 Clybourn Avenue in 
Chicago, with his brother Max as a 
silent partner. At this time the com¬ 
pany specialized in job, newspaper, 
and magazine printing, but competi¬ 
tion was fierce, and in 1904 he re¬ 
turned to Germany to study the 
newest printing and lithographing 
processes. 

When Teich came back from Ger¬ 
many, he found his business had suf¬ 
fered, but he returned armed with 
knowledge of modern European print¬ 
ing methods. He began to print 
postcards with his own newly 
developed process using black 
halftone plates and adding colors by 


the lithographic process. Teich hired 
Otto Buettner, a young, accomplished 
lithographic artist also from Germany, 
to be the head of the Lithographic Art 
Department. Then, boarding a train in 
Chicago, Teich travelled the country 
selling his idea of picture postcards 
everywhere the train stopped. He 
returned to Chicago in ninety days 
with over $30,000 worth of orders. 
Teich is regarded by many as the 
pioneer of view postcards as we know 
them today. He developed the idea of 
photographing scenes of significance 
to individual communities such as 
main streets, court houses, and other 
public buildings. 

Curt Teich and Company flourished, 
moving from the Clybourn Avenue 
plant to one at LaSalle and Ohio 
Streets in 1907 before finally purchas¬ 
ing the building and adjacent vacant 
lot on Irving Park Road. Renovation 
was started, new presses, and new 
camera and bindery equipment were 
purchased; the company moved into 
the building in 1911. Teich used the 
vacant lot to grow corn, later turning 
it into a public park. In 1922 a five- 
story East Building was erected on the 
lot. The building was designed by 
Curt Teich's brother, Frederick, an 
architect in Chicago [Fig. B]. The floors 
in the new building were identical in 
size to the West Building, but they 
were designed to hold heavier floor 
loads. During the height of the com¬ 
pany's operation when both buildings 
were in full use, the fifth floor of the 
east section contained the archives, 
Advertising Department, files, recep 
tion area, and mailroom [Fig. C]. Tne 
fourth floor was dedicated to 
photography with cameras and 
darkrooms, color separation area, and 
a proofing press. This floor also con¬ 
tained an Art Department for a section 
of the company which printed movie 
posters. The main Art Department was 
located on the third floor. At one 



C. Telephone switchboard in Teich Company 
plant. 1929. 


time, 150 artists were employed to 
retouch and color the plates for 
ostcards [Fig. DJ. In the West 
uilding, the third floor held the 
Photolitn Department. 

During World War II, the company 
printed military maps and manuals for 
the government. Over 3,160,000 maps 
were printed — one hundred percent 
of the invasion maps and fifty percent 
of all other maps used by the Army 
Map Service during the war years. For 
those years, the third floor housed the 
"Japanese Department." Japanese 
employees were denied access to the 
rest of the building, but the govern¬ 
ment wanted Japanese employees to 
continue working at the plant as, 
essentially, "decoys." Who would 
think that a company printing sen¬ 
sitive, strategic maps during World 
War II would employ persons of 
Japanese decent? 



Curt Teich * Company Plant 

1733-1755 Irvins Park Bfvd. 
CHICAGO, U. S. A. 


B. Advertising blotter for the Teich Company showing five story "East Building" addition. 1940s. 
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D. Art Department in Teich Company plant. 1929. 


The second floors of both the East and 
West Buildings were devoted to the 
printing presses [Fig. E]. Up to thirty 
presses, approximately thirty feet long, 
ten feet wide, and ten feet nigh, 
operated simultaneously. Paper for the 
presses was raised by elevator from 
the first floor, fed through the press, 
then lowered back down to the first 
floor for cutting and shipping. 

Curt Teich and Company was the 
world's largest volume producer of 
postcards during the 1920s, 1930s, and 
1940s. They were deeply involved in 
developing and advancing the 
technology and processes of the print¬ 
ing industry. In 1909 when he sensed 
the possibilities of the new faster off¬ 
set lithographic printing process, Teich 
approached the Harris Company of 
Cleveland to build an offset press 
large enough to print thirty-two sub¬ 
jects to the sheet. Harris refused to 
build a press that large, and Teich 


went to New York where the Scott 
Printing Press Company agreed to 
build a press to his specifications. The 
first results were quite poor; but after 
several months of making changes to 
the press and paper feeder, the Teich 
Company became the first to suc- 
cesssfully produce color postcards on 
an offset press. 

During the 1930s, a new color process 
was perfected by the Teich Company 
and named "C.T. Art Colortone." In 
the Teich Family History , compiled by 
Curt Teich, Sr., he wrote, "All manu¬ 
facturing was done now by the litho- 
offset process. Colors were worked 
out on bristol cardboard and press 
plates produced by the new [sic] in¬ 
vented photo composing machines." 
New quality standards for the industry 
were set by the company in reproduc¬ 
tion as well as in graphics and art. 
They also pioneered the style of post¬ 
cards printed on linen paper stock, for 
which they are most widely known 
today. Curt Teich, jr. perfected 
another color reproduction offset pro¬ 
cess, introduced in 1949, called 
"Curteichcolor," an exclusive four col¬ 
or process produced from a color 
transparency and plastic coated. 

Over the span of seventy-six years of 
business, the Teich Company saved 
examples of every item they printed, 
including much of the original 
photographic and layout work. In 
1974, Curt Teich and Company 
became Curt Teich Industries under 
the leadership of Norm Goldman. The 
firm continued to print cards under 
the Teich name until 1978 when they 
closed. Regensteiner Publishing Enter¬ 
prises purchased the business in 1976 
and moved the archives to a 
warehouse — where it might still be 
today if not for the foresight of Ralph 
Teich, youngest son of Curt Teich, Sr. 
Through his efforts the archives came 
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E. One of the press floors in the Teich Company plant. 1929. 


to the Lake County Museum in the fall 
of 1982 with full funding (through the 
Teich Foundation) for the first eight 
years to clean, organize, catalog, and 
make the material available for 
research use. The Teich Foundation 
continues to fund forty percent of the 
operating budget for tne Teich 
Archives. 

In 1978 a greeting card publisher 
moved into the Teich building, and 
operated there until the beginning of 
the renovation project. The building 
was later purchased by Fitzgerald and 
Associates of Chicago. The Teich Arch¬ 
ives was contacted in April of 1988 to 
provide images of the building, and 
information about the Teich Company 
to be used in obtaining landmark 
status for the building. After months 
of researching the history of both 
building and company, the nomination 
was put forth first to the Commission 
on Chicago Landmarks, then to the Il¬ 
linois Historic Preservation Agency, 
and finally to the United States 
Department of the Interior, National 
Park Service. The Curl Teich and Com¬ 
pany building was added to the Na¬ 
tional Register of Historic Places in 
March or 1990. 

Staff from the Teich Archives recently 
took a road trip to see the building 
after the $4,000,000 renovation was 
complete. (We also toured the 
building prior to renovation.) Because 
of the building's National Register 
status, the exterior of the bunding had 
to remain as it was during the Teich 
Company years. The architect for the 
building, Patrick Fitzgerald, left intact 
as much as possible of the interior. 
Original beams, pipes, doors, elevators 
and stairways can be seen throughout 
the building [Fig. F]. 

The loft apartments have 1,121 to 1,400 
square feet of living space, and no 
two units in the building are identical. 
Each apartment includes a fireplace, 
tiled kitchen area with work island, 
and individual heating and air- 
conditioning systems. Architectural 
features include fourteen foot tall 
wood and steel beamed ceilings, 
original fenestration, and some lofts 
contain a sleeping area platform. 

The three-story peak-roofed tower on 
the northwest corner of the West 
Building, which originally held the 
company offices, has been converted 
into a single apartment. The walk-in 
safe, on tne second floor, which has a 
small balcony over it, is now a 
bathroom. The kitchen is on the first 
floor with the bedroom on the third. 
The original windows remain in this 
apartment as well as the original spiral 
staircase. 

In the lobby of Postcard Place a 
plaque describing the history of the 
building and the Teich Company, a 
display case with Teich Postcards, 
a lithographic stone found under 
the floor during the renovation, and 
information about the Curt Teich 
Postcard Archives will be on perman¬ 
ent display. □ 









The time table will be used in a 
participatory education program 
where visitors can travel from the 
past, through the present, and into 
the future, thereby learning about the 
continuum of history. 

When the exhibit gallery opens, the 
first exhibition "Horsepower," will 
trace the history of horsedrawn 
transportation in Lake County. □ 


Award Accepted by 
Ralph Teich 


F. Teich Archives staff, Ralph Teich (center), and restoration architect Patrick Fitzgerald (second from right) 
touring a renovated loft in the old Teich Company building. Note height of space and original factory 
structural features at ceiling level. Photo: Jess Smith/PHOTOSMITH. 1991. 


Christine A. Pyle is the Assistant 
Curator at the Curt Teich Archives 
She holds an Associate of Applied 
Science in Library Science degree 
from the College of Lake County. 


The most dynamic aspect of the ex¬ 
pansion is tne education space, which 
will feature a stenciled floor, crafted 
by stencil artist Judith Hendershot of 
Evanston, Illinois. Hendershot, whose 
other selected projects include work 


Ralph Teich, youngest son of Curt 
Teich, Sr. (founder of the Curt Teich 
Company of Chicago) accepted the 
President's Award of the Midwest 
Archives Conference (MAC) in a 
resentation at the MAC annual 
usiness meeting in Chicago, May 10, 
1991 (see Image File, Volume 6, 
Number 3, 1991). Mr. Teich accepted 
the award for the Teich Foundation, 
in honor of their long term support 
of the Curt Teich Postcard Archives 
including their gift of over $800,000 in 
financial support. □ 


How to find it in the 
Teich Archives. . . 


The following subject headings 
from the Teich Archives' com¬ 
puter index may be searched for 
topics related to this article: 

ADVERTISING/Curt Teich, 
postcards 

INDUSTRY, PRINTING/plant 
interior 

INDUSTRY, PRINTING/plant 
exterior 

INDUSTRY, PRINTING/publishing 
INDUSTRY, PRINTING/related 
industry 

INDUSTRY, PRINTING/ 
miscellaneous 

STORES/postcard 


Museum Expansion 
Nears Completion 

The 3,800 square foot expansion of 
the Lake County Museum's public 
programming area nears completion, 
with an expected opening date in 
mid-September. Three new gallery 
areas, a museum store, re-designed 
front lobby, and a dedicated educa¬ 
tion space are planned as com¬ 
ponents of the $810,000 project. 











The Museum is located about 40 miles northwest of Chicago in 
the Lakewood Forest Preserve, Route 176 and Fairfield Road, 
Wauconda, IL 60084 (708) 526-8638. 


The Curt Teich Company operated in 
Chicago from 1898 to 1974 as a printer of 
postcards, advertising pamphlets and 
brochures, maps, blotters, and sundry other 
printed items. The company eventually 
became the largest volume producer of 
postcards in the world. Over the span of 76 
years of business, Teich saved copies of 
everything his firm printed, including most 
of the original photographic layout work. In 
this way he established an industrial ar¬ 
chives that now exists as the nucleus of the 
Curt Teich Postcard Archives at the Lake 
County Museum. It is the intention of the 
Museum to preserve this resource and to 
research ana analyze the importance post¬ 
card views have for understanding the 
history of twentieth century America. 

IMAGE FILE is published quarterly by the 
Lake County Museum: Curt Teich Postcard 
Archives, which is a section of the Lake 
County Forest Preserve District. 

ISSN-07430-7617. 

Image File provides a forum for discussions 
related to North American twentieth century 
culture. Articles, review essays, and news 
items will be considered for publication. 
Guidelines for submission of articles are 
available upon request by writing to the 
Publications Editor, Lake County Museum, 
Curt Teich Archives, Wauconda, IL 60084. 

The Chicago Manual of Style 13th edition 
(Chicago, 1982) is used as the standard for 
style and footnote format. Decisions on 
manuscripts will be rendered within four 
weeks of submission. Offers to review 
books or suggestions of books to review are 
welcomed. 

Janet Gallimore-Smith, Museum Supervisor 

Katherine Hamilton-Smith, Curator of 
Special Collections; Editor, Image File 

Christine A. Pyle, Assistant Curator of 
Special Collections 

Debra Gust, Researcher 

Jerie Tallman, Cataloged Data Entry 

Subscription to Image File is a benefit of 
membership to the Curt Teich Archives. 

The Lake County Museum Is a not for profit 
agency. 

Lake County Museum, Lakewood Forest 
Preserve, Wauconda, Illinois 60084, U.SA 
(708) 526-8638/526-7878 
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